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Michel Edery | IG: @michedery
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()

~NO
SABE DONDE
TAPARADO

View Insights

O QY A

PP Liked by caroclack and 1,597 others

smartbeemo IMPORTANTE LEER ESTO:

Marketero que se respete no sabe ddnde esté
parado. Y esto es normal, esta bien. De hecho, si tu
no sabes qué hacer, cual camino tomar, por donde
comenzar, si tu cambias de opinién todos los dizs,

ruaramne darirta rie min nrnhahlamanta actac

R —— L ———

A
vy sSmartBeemo



TEN TUS EXPECTATIVAS CLARAS

Etapa 1 Etapa 2 Etapa 3 Etapa 4

Exploracion Conocimiento Validacion Optimizacion
Tacticas de
Marketing

Michel Edery | IG: @michedery
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ENTIENDE EL TERRENO DIGITAL

Mundo Organico ?

Mundo Pago
(Pauta Digital)

Michel Edery | IG: @michedery @ smartBeemo



ENTIENDE EL TERRENO DIGITAL

Busqueda Organica (SEO)

Mundo Organi
undo Organico Social Organico (Redes Sociales)

Busqueda Paga (SEM)
Mundo Pago Display Pago

(Pauta Digital) Social Pago
Native Advertising

Michel Edery | IG: @michedery @ smartBeemo



ENTIENDE EL TERRENO DIGITAL

MEDIOS MEDIOS
ADQUIRIDOS TU MARCA PROPIOS

Michel Edery | IG: @michedery




ENTIENDE EL TERRENO DIGITAL

PAUTA
DIGITAL

REDES
SOCIALES

PAGINA

WEB
MEDIOS MEDIOS
ADQUIRIDOS TU MARCA PROPIOS

BLOG/VLOG

PUBLICIDAD
NATIVA

BASES DE
DATOS

Michel Edery | IG: @michedery J smartBeemo




MUNDO ORGANICO / BUSQUEDA ORGANICA (SEO)

2R e < [ . W muebles para bebe

Go

s

C

-]
+

Q # O @

Todo Imagenes Maps Shocpping Videos Mas Preferencias Hemamenias

Cerca de 5€.500,000 resultedos (0.61 sequndos)

Ver muebles para bebe Patrocinacos

o

.
»
Whalan Fumiture Hodedah Lorg Soll Suede Cne Inval 5-Drawer Bush Fumilure
Anvilla Console ... Etandirg Kitah... Piece Sofa... Espressso-... Mortrese Emall...
$267.99 $131.99 $6€9.29 $274.99 $140.14
Amazon.com Amazon.com SureFit Home Depot Amazon.com

Envio gratuito *x9 (10}

Muebles para bebés | Baby Depot | Envio Gralis - Burlington
hitps:/ies.burlington.combadydepol/Fumnilure-55930.aspx ~

Hace tomipras nuashia ampha se eccon de muebles para & bebé en Batyy Depol, induysndo cunas,
cambladores, armarios, y conjuntos. Envio libre ..

Cunas y camas para bebés | Bebé Depot en Burlington
https:fies.burington.com/adydegotl/cribs-67420.aspx ~

Descubra una gran seleccion de cada lipo da cona y came para bebés, lodo & precios bajos - Juego

de muebles de guarderia Tivoli de 6 piazes - co'te 2nliguo . .

Muebles para Bebé | Compra Online IKEA
hitps:/iwww.ikea. com/es/es/preductas/muebles-bebe-infantiles/musbles-bebe) ~

Necesitas muebles para bebés? \Ven a IKEA y encuentra el cambiador de bebé, la cuna y trona y
ACCHSUNOs para babe cue eslas daseando estranan.

Babymundo & Kids, Muebles y cunas para bebés.
httpe://www.badbymundo com.mx/ v
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MUNDO ORGANICO / SOCIAL ORGANICO
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MUNDO PAGO (PAUTA DIGITAL) / BUSQUEDA PAGA
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Wostiolers

Go gle atrollers Q

All Shopaing Images News MMans More Seftings Tools

About 123,000 000 results (0.61 secdnds)

Shop for strollers on Google

Spansorad

6\&,"

Wonde- Bugay Evenflo Pivol Beby Stroller 3 in cosco Umbrella Stokke Xplory
Roadmaote Mult. . Moduiar Travel... T With Car Sea... Streller with. . Strolicr In Skee. ..
s $689 99 $19.99 5359.9¢

Walman Target
¥ S101C pickJp

B4 Bath & Boy...

TAY Cnline Store
J Aokt (£09)

» MITLS

rollers at Macy's | Extra 20% Off 4th of July Sale | macys.com
(Ad] www.macys.com/Baby/Gear *

Celebrate The Red, White, R Blua With Even Bigger Savings When You Donate! Track Drder.
Newbzrn Shop - Baby Showsr Glifts - Baby Girl Clothes - Baty Boy Clothes - Baby Clothes

¢ 15536 Biscayns BNd. Aventura, FL - (305) 682-3300 - Closed now Hcus -

Strollers - Walmart.com
hips:/'www.walkra= com/cp/strallers/118134 ~
Shop lor Strollers al Walmar_com. Save muoney. Live Delter.,

Strollers - Lightweicht Strollers - Standard Strollers - Jogging Strollers

Strollers : Target

htips:/fwww.target.com'c/siroliers-baby/-/N-5xtk7 »

Shop Target for Stroliers you wil love a: creat low prices, Spend $35+ or use your REDcard & get free
2-day shipping on mos! lens or same-dasy pok-up in

Lgntwaight Strollers - Jogging Strollers - Premium Stroliers - Chicco : Strollers
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Baby Transport -~

varicus mathods of transporting children Fave bean used ir differant
cultures cnd times. These methods include baby camages, infant car
sgals, portable bessingte, strollars, slings, backpacks, baskets cnd
bicycle carriera. Wikipedie

View 10+ mora

"

People also search for
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Saby & oritcs Bassinets & Clapers Wneel
Toddlar Car Cradles
Seats
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MUNDO PAGO (PAUTA DIGITAL) / DISPLAY PAGO / Ab NETWORK

@ Safari File Fdt View History Bookmarks Window Help Q% 3t = [0 3% Sun10:58PM Q & =
I ® 8 (< il B  fitnessmagazine com & M &l | i
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Lome / Workou: Reutines - Runnirg / Tips

The Safest Ways to Run With a Jogging Stroller

Someathing as silly as “orgetting to Inck your swivel wheel can have serious consequences for your little running buddy. hee's how
to keep your xids safe when using a jogaing straller.

Whezher you're a firs-time mem or nave a full-b/own brzod at home, vou cherisiffyour
iogging stroller. Not only does it let yvou get in a swea: any time of day w th your ilids,
ir's basically a sanizy saver 01 wheels. You're out of the house, the Kids are stimufpted

[
by somathirg othar than an i22d, and you're aven getting a bit of vitamin D (sunfjaft, The one
gaspll whileyou release some much-n2edec endorpnins. \
=F A \Tim s
Justmake sure you're striding safe while you wrark cut. A naw study recently pua RTINS |

in Academic Pediat-ics round that an astimated 260,937 of kids under the age of
were sant to the TR hecause of a strol er or baby carr er-related injury between 1330

POWERED

and 2C10 That breaks cown to over 17,000 injuries annually. Cf the stroller-specifi

injuries, the majority were boys ess than a year old with head and face injuries— K {"» . PL AN]’S
dicgnosec from sof tissue in uries tc some scatier cutcomes like brain injuries ard /’,7
CONCUSS 015, P .

13

Don tlet these stats dissuade you from getting cut ang about with your Kids, thcugh. Overa |, the study showed that streller and carrier Irjurlas ar2
down, most likely due te consumers belng more aducated adout the products they are using. Brush up or your stroller safety with these tips from
Melissa Gambrill, riarketing managar for BOB Geer by Britax to keep sveryone safe when using you” jogg ng suio ler. seventh
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Michel Edery | IG: @michedery smartBeemo




MUNDO PAGO (PAUTA DIGITAL) / DISPLAY PAGO / comPRA DIRECTA
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En este portal urilizamos "cookies® proplas y de terceros para gestionar el portal, elaborar Informacian estadistica, aptimizar la funcionalidad del sitin y mostrar publicidad relacionada con sus
prefarencias a traves del anélisis de la navegacion. Puada conocer cémo deshabilitarlas u obtener mas informacion aqui
N
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MUNDO PAGO (PAUTA DIGITAL) / SOCIAL PAGO
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MUNDO PAGO (PAUTA DIGITAL) / PUBLICIDAD NATIVA

Lawmaker Asks If Swallowed

. Victim Hires High-Profile Civil
Rights Attorney s =07 57

Flights o2 =27

SORNLI TN SFFEF MNRBREN
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Michel Edery | 1G: @michedery
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pDow 1811684 2360~ D1B3% >
NASDAQ 4960.972 +5.01a 0.10% a

S&P 500 2109.66 064 - -0.03% »

Camera Be Used for Female Exam

Family of Pasco Police Shooting

Aaron Schock Said to Spend Campaign and
Taxpayer Dollars on Concerts and Private

-

9. Startup expenses

10. Twenty-First Century Fox denies report it

held takeover talks with Discove
Should | Eat Tofu? e

Made from the curd of crushed-up soybeans, tofu is 2 meatiess master of disguise. A
serving packs 9 grams of protein and even more ircn, gram for gram, than a lean steak

AROUND THE WEB

St

Y e oy
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nofearSingapore: Short- Many companies in Asia 13 Important 10 Amazing Motivational

term stay industry eg have found that educational tools you

AirBnB can be... corporate cards allow... barely knew existed - :

nofearSingapore American Express Accredited Ontine Collegas I'ady Gaga S Oscar Pefformance. o
Love It or Hate It?

Health World

The Strange Connection Between Saunas and See 30 of the Best Photos Shortlisted in the Sony World

Longevity Photography Awards

The Surprising Way to Treat Peanut Allergies Kavila Mueller's Family Says Bergdahi Deal Hurt Her

Chance for Freedom
Blind Grandfather Gets Bionic Eye and Sees Wife for

First Time in 10 Years Russian Gas Flows to Eastern Ukraine in ‘Humanitarian’
Gesture

Money Living

Krispy Kreme Is Giving Away 1 Million Free Donuts on Texas Teacher Will Donate a Kidney to 6-Year-Old
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TERMINOLOGIA IMPORTANTE

Impresiones:
Alcance:
CPC:

CPM:

CPA.:

CPL.:

CPV:

CTR:
Frequency:
Relevance Score:
Display:
Pixel:
Remarketing:

Michel Edery | IG: @michedery @ smartBeemo



TERMINOLOGIA IMPORTANTE

Impresiones: La cantidad de veces que sale un anuncio

Alcance: La cantidad de personas que alcanz6 un anuncio

CPC: Costo por Clic

CPM: Costo por Mil Impresiones

CPA: Costo por Adquisicion

CPL: Costo por Lead / Like

CPV: Costo por View

CTR: Clic Through Rate

Frequency: La cantidad de veces que se le muestra un anuncio a una persona
Relevance Score: Relevancia de un anuncio

Display: Banner

Pixel: Codigo de Facebook para medir o para perseguir

Remarketing: Perseguir a alguien que tuvo algun contacto conmigo, con anuncios

Michel Edery | IG: @michedery @ smartBeemo



TERMINOLOGIA IMPORTANTE

Conversion: Cuando logramos un objetivo deseado
Micro Conversion: El objetivo es un clic, o un comentario
Macro Conversion: El objetivo es un Lead

Lead: Cuando logramos obtener informacion de un potencial cliente

MAQL: Marketing Qualified Lead: Lead calificado para marketing
SQL: Sales Qualified Lead: Lead calificado para ventas

Michel Edery | IG: @michedery @ smartBeemo



PIXEL DE FACEBOOK

Micaal Edery sent you instructions ‘cr inetalling tha Facebook pikel on a wabeile
Your organization s using the Facenook pixel to track websl€ activity and run ads
baeed on Fat activity

You must install tve kinds of code srippets or the webste. This includes pixel base

code on every page of your sebsite and event code nn specitic webpages

TIENE TRES FUNCIONES

Facebook Pixel ID 1. Reportar resultados

Your pixsl ID ie the uniqus number aeeigned to your —acebook o xel. Yeu can ues thie numbaer
In your pixel base code

2. Crear Publicos Personalizados
- 3. Optimizar (Al)

Fixel (1Y 471657209931405

Install Pixel Base Code

Th2 pixel bese code Lrac<s activity 01 your website, providing @ baseline ‘or measuring
socofic ovents. Copy ihe base code below and oasle 1t o2wween the header tags on cvery
PAN2 Of yWur wersite:

i M K Hixel 14
I b

f ern{f,b,e, v, n

(f.fbo)return; n= bg=function(){n.calWMelbod?s k
n ,I' *Irce ;» N LS) \ uey ou 1 i
(! L) | , nin. g =113 Me Waded=10;:n rsion= 0

» o . - - 4 4 A ¥ pyd A

1.0 J 13 D I'e cLenaenNtt ) 3 Y W= ;

Srecs= = Flent sBYyTAINATRLe) (O]
s«parenthcce.insertBefore(t,s) )} (window,docurert, 'scrp

‘https://connect. Tacebook. nat/en_US/fbevents.js ') ;

ool "init', '47.6572099314235°);

- B N

Michel Edery | IG: @michedery @ smartBeemo



FACEBOOK BUSINESS MANAGER

:i: Asylum Marketing ‘ i a Help ©

Home Ad Account Overview Billing Aczivity'

ven 1 Alert Hide
V-
Inehralngy You have a new invoice, due on 2018-07-31 - :
View Invoice X
You 2en awavs view and pay your invoices within the Billing tab.

RO

Asylum Marketing We want to keep your account secure. Here's wha: you can do right now to
a2 53 helo prevent the wrong people ‘rom logging in.

m Remind Me Later

Pending Requests (1) Shew

Add Extra Security to Your Account

Ad Accounts Q Sszarch ad accout Last 7 cays 3

Favorites

a Embassy Village 0 Artivi 20.00 *

a OralBMéxico o 0 = tivi $0.00 +*

E Playa Caracol Panama 0 Antivi $0.00 e

N

smartBeemo
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1.0B

USUARIOS ACTIVOS EN INSTAGRAM
AL MES e

2.17B

USUARIOS ACTIVOS EN FACEBOOK AL MES

1.9B

USUARIOS ACTIVOS EN WHATSAPP AL MES

Michel Edery | IG: @michedery @ smartBeemo



Usuarios de Redes Sociales Paginas de Negocios Cuentas de Anuncios

Fuente: Digital Marketer

Michel Edery | IG: @michedery smartBeemo
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n Business Manager

@ business.facebook.com &

Business Manager

Manage ad accounts, Pages, and the people who
work on them — all in one place. It’s free.

Why choose Business Manager?

LOG IN

CREATE ACCOUNT




Unigue Link Clicks @ Reach @ * Link Clicks @ Impressions ©@

1,016,346 18,946,173 1,485,678 105,849,968

18,946,173 Reach 5.59 Freguency
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200K \
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EXPLOREMOS JUNTOS...

Michel Edery | IG: @michedery é‘? smartBeemo









Confilanza




“El funnel de conversion no

sSe crea, se descubre.”
Michel Edery

Michel Edery | 1G: @michedery @ smartBeemo



TEN TUS EXPECTATIVAS CLARAS

Etapa 1 Etapa 2 Etapa 3 Etapa 4

Exploracion Conocimiento Validacion Optimizacion
Tacticas de
Marketing

Michel Edery | IG: @michedery
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Antes, recordemos: &£l Recorrido
Tradicional del Consumidor

CONCIENCIA CONSIDERACION

ESTRATEGIA DE COMUNICACION

COMUNICACION HACIA LA SOLUCION EDUCACION PRODUCTO
DE UN PROBLEMA TESTIMONIOS PROMOCION
(POSICIONAMIENTO DE MARCA) COMPARATIVOS

ESTRATEGIA DE DISTRIBUCION DE LA COMUNICACION

- PAUTA A PERSONAS QUE VIERON MI AD - PAUTA A PERSONAS QUE VIERON MI AD
- PAUTA DIGITAL SEGMENTADA A INTERESES . ]

- COMUNIDAD EN REDES SOCIALES - BUSQUEDA ORGANICA
- PAUTA DIGITAL POR CONTEXTO BLOG / VLOG BUSQUEDA PAGA
- INFLUENCIADORES

- WEBINAR - EMAIL MARKETING

Michel Edery | IG: @michedery @ smartBeemo



Pauta Estratégica de tres pasos

2V
Objetivo:
Awareness / 1 Mucho trafico general,
Consideracion calificado y econdmico .

Consideracion /

2 Objetivo: T
Decision

Validacion o conversion

Objetivo:  ~ =~

Consideraciéon / 3 .,
Conversion

Re-marketing
Decision

Michel Edery | |G: @michedery

AN

El PENTAGONO DIGITAL

\—/

Producto o Servicio

Nicho
Oportunidad y Urgencia
Video
Experiencia
Email
Venta Asistida
Optimizacion
Confianza

@ smartBeemo



Etapa 1

Michel Edery | 1G: @michedery

-

o Cold Traffic
'l
vV
Objetivo:
Awareness / Mucho trafico general,
Consideracion calificado y econdmico v
\\
:
!
q
4
4
Objetivo: IR
Consideracion / 2 C . ' ., .
.y Validacion o conversion Re-marketing
Decision c
\\
1
1
q
4
L 4
A 4
Objetivo: ST

Consideracion /
Decision

3

Conversidn Re-marketing

@ smartBeemo



Objetivo: Mucho Trafico General,
Calificado y Economico

n — Ads Manager Search business Asylum Marketing w ‘ L Q ()
smartBeemo (9555916878083... w Updated just now () Discard Drafts Review and Publish (2) T @
We've created new standard events and will be removing redundant metrics starting September 2018. These metrics will be available in Ads Reporting through the end of the year, but we recommend transitioning to the new X ll"
metrics as soon as possible. Learn more.
"
Q Search = Y Filters = Campaign Name: tréfico X + Save Filter Clear Lifetime: Mar 27, 2015 - Nov 14, 2018 w
B2 Account Overview £2 Campaigns == Ad Sets
Duplicate w»  J Edit w U & @ Rulesw View Setup ( J)  Columns: Performance w Breakdown w Reports w
- Cost per
Campaign Name v 1Y Delivery ~ Budget Results Reach Impressions Result Amount Spent Ends
Trafico Pagina Web Video Hilda - Audiencia Hilda @ |Inactive $300.0 355 27102 82,870 $0.35 $124.1 Oct 11, 2018
Liretime Land ng Pa Per Landing
Conversiones Bootcamp de Marca - Intereses / T... @ |Inactive $500.00 3,554 100,895 180,383 $0.06 $227.25 Sep 30, 2018
Lifetime Landing Pa Per Landing
Trafico Pagina Web smartBeemo - Perfil Michel ® |nactive $300.00 64 2,140 2,21 $0.27 $17.07 Aug 15, 2018
Lifetime Landing Pa Per Landing

»
(3P Tréfico Pagina Web smartBeemo #'
«©
@«

@ Inactive $2,500.00 . 38,483 913,671 2,244,068 $0.06 $2,138.41 Oct 24, 2018
+l View Charts 2" Edit (BDuplicate Lifetime $@lLanding Pa Par Landing ..
Trafico Pagina Web Video Hilda - Intereses @ Completed $700.00 10,661 424,624 644,568 $0.07 $700.00 Oct 11, 2018
Lifetime Landing Pa Per Landing
Trafico Pagina Web Hamster smartBeemo @ Completed $1,200.00 16,652 1,090,811 2,008,209 $0.07 $1,200.00 Sep 30, 2018
Lifetime Landing Pa Per Landing
Results from 8 campaigns 89,535 2,709,397 7,270,004 $0.07 $6,101.33
Landing Pa People Total Per Landing Total Spent

Michel Edery | IG: @michedery smartBeemo




Objetivo: Mucho Trafico General,
Calificado y Economico / Ad-Set

n = Ads Manager ness Q Asylum Marketing = ‘ = Q (7]

smartBeemo (9555916878083... w Updated just now () Discard Drafts Review and Publish (2) * @

We've created new standard events and will be removing redundant metrics starting September 2018. These metrics will be available in Ads Reporting through the end of tae year, but we recommend transitioning to the new x -lll

metrics as soon as possible. Learn more.

Q Search = Y Filters = Campaign Name: trafico X + Save Filter Clear Lifetime: Mar 27, 2015-Nov 14, 2018 =

Bz Account Overview Campaigns == Ad Sets for 1 Campaign E] Ads for 1 Campaign
UEY Rules w View Setup ( ) Columns: Performance v Breakdown w Reports w
: ’ " Cost per
Ad Set Name v A Delivery - Bid Strategy Budget Last Significant Edit Results Reach Impressions Result
(3P Lookalike Personas que Compraron hace 15 Dias ® |nactive Lowest cost  Using camp... Oct 15, 2018, 12:44 P} 229 12,092 13,748 $0.09
Landing Page 30 days ago Landing Pa, Per Landing
(3D |Intereses Gary, Tai, Grant Cardone ® nactive Lowest cost  Using camp... — 51 9,662 10,397 $0.07
Landing Page Landing Pa Per Landing
) Intereses Emprendimiento ® |nactive Lowest cost  Using camp... - 20,852 743174 1,599,108 $0.06
Landing Page Landing Pa Per Landing
(3 Lookalike Audience + Interests @ |nactive Lowest cost Using camp...  Jul 24, 2018, 4:12 PM 17,349 239,298 620,199 $0.05
Landing Page 113 days ago Landing Pa Per Landing
Results from 4 ad sets - 38,481 895,879 2,243,452 $0.06
Landing Pa People Total Per Landing
(N

Michel Edery | IG: @michedery smartBeemo




Objetivo: Mucho Trafico General,
Calificado y Economico / Ad

n — Ads Manager

Search business

Q Asylum Marketing ‘ | ,a, ©

Discard Drafts Review and Publish (2) o2 @

We've created new standard events and will be removing redundant metrics starting September 2018. These metrics will be available in Ads Reporting through the end of the year, but we recommend transitioning to the new X l“'
metrics as soon as possible. Learn more.

smartBeemo (9555916878083... w Updated just now ()

Q Search » Y Filters « | Campalan Name: trafico X | | + Save Filter Clear Lifetime: Mar 27, 2015 - Nov 14, 2018 =

Bz Account Overview ®2 Campaigns

E] Ads for 1 Ad Set

Duplicate w» ' Edit w m s & Rules = View Setup ( )  Columns: Performance w Breakdown w Reports v
: y . - - Cost per
Ad Set Name v a Delivery - Bid Strategy Budget Last Significant Edit Results Reach Impressions Result
() Lookalike Personas que Compraron hace 15 Dias ® [hactive Lowest cost  Using camp... Oct 15, 2018, 12:44 Ph 229 12,092 13,748 $0.09
Landing Page .. 30 days ago Landing Pa... Per Landing ...
(3 Intereses Gary, Tai, Grant Cardone ® [nactive Lowest cost  Using camp... — 51 9,662 10,397 $0.07
Landing Page .. Landing Pa.. Per Landing ...
v (3 Intereses Emprendimiento ® Inactive Lowest cost  Using camp... — 20,852 743174 1,599,108 $0.06
Landing Page .. Landing Pa... Par Landing ...
) Lookalike Audience + Interests ® |nactive Lowest cost  Using camp... Jul 24, 2018, 4:12 PM 17,349 239,298 620,199 $0.05
Landing Page .. 113 days ago Landing Pa... Per Landing ..
Results from 4 ad sets — 38,481 895,879 2,243,452 $0.06
Landing Pa... People Total Par Landing ..

Michel Edery | IG: @michedery

0,0
o

smartBeemo



Objetivo: Mucho Trafico General,
Calificado y Economico / Ad

Michel Edery | IG: @michedery @ smartBeemo



Objetivo: Mucho Trafico General,
Calificado y Economico / Ad

@ S[T]C]rtBeen]O Estudia Online v Instagram Live Comenzar Eventns

Educacion online para ayudar a
emprendedores a crecer sus negocios

y volver|los rentables.

Estudiz 10C% online y & tu ritmo.

Comienza ahora

zondosk chat

- AL 30 e RN Rt | oy G SR s e R S e VeSS iChztea con
Lomienza a estudiar noy. lnbulpuonea aplertas Inscribete hoy nosotros
aqui!

-

i b 1 O A & = L .
hasta el 28 de febrero

Incluye presentacion anline de bienvenida {en vivo) >

Michel Edery | IG: @michedery @ smartBeemo



Etapa 2

Michel Edery | 1G: @michedery

-

o Cold Traffic
'l
vV
Objetivo:
Awareness / 1 Mucho trafico general,
Consideracion calificado y econdmico v
\\
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4
4
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Decision c
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L 4
A 4
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Objetivo: Conversion

smartBeemo (9555916878083... w

— Ads Manager

We've created new standard events and will be removing redundant metrics starting September 2018. These metrics will be available in Ads Reporting through the end of the year, but we recommend transitioning to the new

metrics as soon as possible. Learn more.

Q Search = Y Filters = Campalgn Name: beemo X +

Bz Account Overview Campaigns

Duplicate w» /" Edit w g e © Rules »

Campaign Name . H Delivery

El Eslabon Perdido - smartBeemo Engagement - ... @ Active

Conversiones Método Beemo - Engaged Audience @ Not Delivering

Conversiones Método Beemo - Intereses

@ Not Delivering

s b ’ $ivses
Ad St Inactive

B8/6\8

(3P Tréfico Pégina Web smartBeemo - Perfil Michel ® |nactive
(3 Fan Acquisition smartBeemo ® |nactive
v (3 Tréfico Pgina Web smartBeemo #' ® |nactive

> - ”~
Jl View Charts # Edit E.:."..-ph:a:r-

Results from 20 campaigns

Ad Sets Inactive

o . - 4 - o o~
Search businegss

88 Ad Sets

Budget Results Reach
$100.00 3 7,869
Lifetime Smartbeem
$1,400.00 98,992
Lifetime
$600.00 9 212,033
Lifetime Thank You
$300.00 64 2,140
Lifetime Landing Pa
Using ad se... 7,766 145,984
$2,500.00 38,483 913,671
Lifetime Langding Pa
— 2,283,749

"‘7(] pie

Save Filter

1selected () NUN™ LEL
view Setup ( J)

Impressions

22,566
435,172
354,819

2,21
277,797

2,244,068

6,568,354

Hi»?‘ﬂ

Michel Edery | IG: @michedery

Updated justnow ()

Columns: Performance =

Cost per
Result

$19.19

Par Smartbe.

$36.84

Per Thank Y

$66.67

Per Thank Y

$0.27

Per Landing

$0.03

er Page Liks

$0.06

Per Landing

Asylum Marketing

Discard Drafts Review and Publish (2) £

X

Clear

Breakdown w

Amount Spent

$1,400.00

$211.28 of $211.28

$2,138.41

$6,938.43

Total Spent

A XL O

Lifetime: Mar 27, 2015 -Nov 14, 2018 =

Reports =

Ends

Nov 20, 2018

Sep 30, 2018

Aug 31, 2018

Aug 15, 2018

Aug 15, 2018

Oct 24, 2018

©
il
P

smartBeemo



Objetivo: Conversion

n — Ads Manager

smartBeemo (9555916878083... w Updated just now ) Discard Drafts

We've created new standard events and will be removing redundant metrics starting September 2018. These metrics will be available in Ads Reporting through the end of the year, but we recommend trans}
metrics as soon as possible. Learn more.

Q Search = Y Filters = Campaign Name: beemo X + Save Filter Clear

B): Account Overview 2 Campaigns == Ad Sets 1selected &) E] Ads
Duplicate w g Edit w 'ﬁ'ﬂ 'ZS' ’ Rules » View Setup ( Columns: Performance w Breakdown w» Reports »
t Cost per
Campaign Name v H Delivery - Budget Results Reach pressions Result Amount Spent Ends
@) i Eslabén Perdido - smartBeemo Engagement - ... ® Active $100.00 3 22,566 $19.19 $57.56 Nov 20, 2018
Lifetime Smartbeem Par Smartbe.
@) cConversiones Método Beemo - Engaged Audience e Not Delivering $1,400.00 o 98,992 435,172 $36.84 $1,400.00 Sep 30, 2018
Ad Sets Inactive Lifetime Per Thank Y
@) Conversiones Método Beemo - Intereses e Not Delivering $600.00 g 212,033 354,819 $66.67 $600.00 Aug 31, 2018
Ad Set Inactive Lifetime Thank You Per Thank Y
(3 Tréfico Pégina Web smartBeemo - Perfil Michel @ |nactive $300.00 64 2,140 2,211 $0.27 $17.07 Aug 15, 2018
Lifetime Landing Pa Per Landing
) Fan Acquisition smartBeemo @ Inactive Using ad se... 7,766 145,984 277,797 $0.03 $211.28 of $211.28 Aug 15, 2018
Page Likes Per Paae Like
7, \) Tréafico Pagina Web smartBeemo # ® |nactive $2,500.00 38,483 913,671 2,244,068 $0.06 $2138.41 Oct 24, 2018
Ml View Charts  # Edit |BDuplicate Lifetime Landing Pa Per Landing

Results from 20 campaigns — 2,283,749 6,568,354 — $6,938.43
People Total Total Spent

Michel Edery | IG: @michedery smartBeemo




Objetivo: Conversion / Ad-Set

'i = Ads Manager Search business :i': Asylum Marketing w ‘ L a Q

smartBeemo (9555916878083... = Updated just now () Discard Drafts Review and Publish (2) o @

We've created new standard events and will be removing redundant metrics starting September 2018. These metrics will be available in Ads Reporting through the end of the year, but we recommend transitioning to the new X llll
metrics as soon as possible. Learn more.

Q Search ~ Y Filters v | Campaian Name. beemo X - Save Filter  Clear Lifetime: Mar 27, 2015 - Nov 14, 2018 w

E: Account Overview B2 Campaigns 88 Ad Sets for 1 Campaign ] Ads for 1 Campaign
Y Rules = View Setup l(:) Columns: Performance w Breakdown w Reporis w
: . A ¢ - Cost per
Ad Set Name v a Delivery - Bid Strategy Budget Last Significant Edit Results Reach Impressions Result
( Engaged Website ® Inactive Lowest cost Using camp... Aug 7, 2018, 11:03 PM 27 25,280 159,218 $25.40
Conversions 99 days ago Thank You ... Per Thank Y.
( Engaged Instagram Michel y smartBeemo @ Inactive Lowest cost Using camp... Aug 7, 2018, 11:04 PM 6 61,888 188,872 $56.29
Conversions 8939 days aga Thank You .. Per Thank Y
@ ) Engaged Website - 15 Days @ Completed Lowest cost  Using camp... Sep 26, 2018, 11:26 P! B 19,420 87,082 $75.31
Conversions 48 days ago Thank You .. Per Thank Y...
Results from 3 ad sets — 38 98,992 435,172 $36.84
Thank You .. People Total Per Thank Y..

C,0
&

Michel Edery | IG: @michedery smartBeemo



‘ Objetivo: Conversion / Audiencia

n = Ads bl‘il”i]g'.” Suetch businuss & Asylum Marketing - ‘ ':_ Q

smartBeemo (2555916878083.,, = Updated |ust now L7 Discard Drafts Review and Publish (2) £ (Z)

Ve'ua ereatod now standacd avents and vall Bo ramaving reduneant metries starting Saptembers 2018 Thess metries will ha avallahie in 442 Rapart ~a 172m0g= tha end of thae yeas Bt we rensmmeand transitinaing 16 18¢ naw b4

melnics as souln a@s sossible, Learn more,

il
é} C é m O S e g m e n ta r e S a Q Search = VFilters > [Canw 0 N o beenw X | + Save Filter | Clear Lifetime: Mar 27, 2015 = Nov 13, 2018 = ;

o . f? £z Account Overview B3 campaigns ® B [ Ads for 1 Ad Set
audiencla en Facebook”? @ emmee. - .o. sso m Wl ————1—

Ad Set Name + O Delivery «  BidStratagy Dudget  Last Signiticant Edit Results Reach  Imprassions c“:;’::
~ (I Fngssed Wahsite @ iractive Inwest cast  Lsing camp - Aca 7, 2070, 11:03 P 27 25,780 159,718 575 40

orisers ons 58 dags o T=ans You Fer Thonk
( ) Engsgea Instagram M chal y smartBaamo & ractive Lowest cost  Using camp..  Aug 7, 2013, "1:04 PN 5 21,888 188,872 $58.2¢
() Engegea Nebsite - 15 Days ¢ Completed Lowest =23l Using camp.. Sep 26, 2076 1126 F? 5 19,420 g7oaz sSTSN
Resulls trom 3 ad sats - s a8 992 435172 $36.84

I ' Fuople o “Thanh

BOOTCAMP DE PAUTADIGITAL
b i

e ———— EbOOtCOFﬂIDS e

00TCAM

Pauta Digital

Oy Cnrbumitac s ide srar sem:: y Ce-

Urds XrCC Agpun e

C,0
&

Michel Edery | IG: @michedery smartBeemo



Objetivo: Conversion / Ad

n — Ads Manager Search business Asylum Marketing « ‘ :- a 0

smartBeemo (9555916878083... ¥ Updated justnow (7  DiscardDrafts [ECEVEELNCENEE & NG

Q Search » Y Filters v Campaign Name: beemo X | | =+ Save Filter | Clear Lifetime: Mar 27, 2015~ Nov 14, 2018 = .|||
>
- : : o 4
&3 Account Overview B2 Campaigns oo Ad Sets Ads for 1 Ad Set
Duplicate = " Edit = [ S Rules w View Setup ( )  Columns: Performance w Breakdown = Reports w
> < S : : Cost per
Ad Set Name i 1Y Delivery - Bid Strategy Budget Last Significant Edit Results Reach Impressions Result
v ('f) Engaged Website ® Inactive Lowest cast  Using camp... Aug 7, 2018, 11:03 PM 27 25,280 159,218 $25.40
Conversions 99 days ago Thank You .. Per Thank Y.,
\) Engaged Instagram Michel y smartBeemo ® |nactive Lowest cost Using camp... Aug 7, 2018, 11:04 PM 6 61,888 188,872 $56.29
Conversions 99 days ago Thank You .. Per Thank Y...
D Engaged Website - 15 Days @ Completed Lowest cost  Using camp... Sep 26, 2018, 11:26 P! 5 19,420 87,082 $75.31
Conversions 49 days ago Thank You ... Per Thank Y
Results from 3 ad sets — 38 98,992 435172 $36.84
Thank You ... People Total Per Thank Y
LS

C,0
&

Michel Edery | IG: @michedery smartBeemo



Objetivo: Conversion/ Ad

Michel Edery | IG: @michedery @ smartBeemo



. a comunicacion de una
oferta puede construir marca

Secuencia de tu
comunicacion
NECESIDAD VALOR SOLUCION ACCION

Siempre céntrico en el consumidor

Michel Edery | 1G: @michedery vy sSmartBeemo



Objetivo: Conversion / Ad

/
@ SrnC]rtBeerno Estudia Online v instagram Live Comeanzar Eventos

Michel Edery | 1G: @michedery

El Metodo Beemo:; Formula comprobada para
maonetizar Instagram

BEEMO:

Formula comprobada
para monetizar en

Jescripcion

Inscribete para acceder a este curso y

muchos mas

= Incliye certificado
Tl 3 médulo(s)
® 6 a & horas a tu propio ritmo

% 2369 estudiantes

Dictado por:

. o

CEO v Co-Furdador de smartBeemao v

Co-Fundaror oe .'.'4\',/ LTI I"-"I»l".u-'\m'j

zandask chot

iChatea con
nosolros
aqui!

smartBeemo



Etapa 3

Michel Edery | 1G: @michedery

-
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n = Ads Manage!

:T: Asylum Marketing «

Objetivo: Conversion (Generacion de Demanda)

A= 3O

smartBeemo (2555916878083.., =

Q Search ~ Y Filters « -L

E): Account Overview

Ad Set Name
() Fngzged Wehsite - Page Views 15 NDias
( ) Engzged Website - Suscripciones 30 Diac

Results from 2 ad sets

Michel Edery | IG: @michedery

&3 Campaigns

£

Py Rules =

Delivery

o Artive

intial lgarning

@ Inactive

~ Bid Strategy

| nwest cnst

SOmpiets Corversinns

Lowes! cost
Cornversions

88 Ad Sets for 1 Campaign

Budget

Lising camp

Using camp..

Updatec justnoaw

-

View Setup ( )

Last Significant Edit

Discard Drafts

Review and Publish .ee

This month: Feb1, 2019 ~ Feb 20, 2019 .|||

Ads for 1 Campaign

Columne: Performance =

Resuits Reach
133 21,299
Thank Yoau T
23 3,158
Thank You T..

22,194

Breakdown = Reports =

Impressions Cost per
P Result
116,702 $4M

Per Thank Y
10,001 $2186
Par Thank Y...

126,793

1GLal

Q

O

X A
“O

smartBeemo



Objetivo: Conversion (Generacion de Demanda) / Ad-Set

n = Ads Managei Searc) busines: Asylum Marketing ‘1 i b (7 ]

smartScemo (9555015878083, = Updated justrow Discard Drafts Raview and Publish

r

Q Searchv ¥ Filters ~ B A 25 1o narrow the data you are seein This month: Feb1, 2019-Feb 20,2019 v B ||

B): Account Overview 2 Campaigns 2= Ad Sets for 1 Campaign ] Ads for 1 Campaign
ey Rules w View Setup ~ )  Columns: Performance v Breakdown w Reports v

. : 2 Cost per
Ad Set Name . L0 Delivery - Did Strategy Budget  Last Significant Edit Results Reach Impressions Resuit
@) cErcaged website - Page views 15 Dias ® Actve Lowes: cost  Lising camp... - 133 21,299 116,702 $4.01
initial learning comiints Counve siuns Theaeh You T.. Pur Tk Y.
) Engagad Webste - Suscnipciones 30 Dias @ raciive Lowest cost LUsmng camp.. — a3 3,168 10,0€° $276

Coanvargions Thark You 7 SarThank Y
Results from 2 ad sets — 156 22,194 126,793 §3.74
hark You T. I CODIO Total cr Thank Y..

L)

Michel Edery | IG: @michedery @6’

smartBeemo



Q Asylum Marketing = " = a ©

Sezrch Q D Generecion de Demanda Tour Virtual > Engaged Website - Page Views 15 Dfes > Ad Generacion de Demanda Pauta Digital @ Active r)

i & Review
v Genaracian de Demanda Tour Vrtusal # Edit 2

r v B Engaged Website - Fage Views 15... For questions and more informat on, see the Facebook Ad Guidelines
o Q 2Ad Genoracidn de Demarda N... Salact the link typa for your ad smartBeemo
. G’) Website Spurisarey
v =¥ Fngaged Wehsite - Suscrinciones Faccbook Event
AGENDA UN TOUR VIRTUAL
) Ad Generacién de Demarda P.. lext PERSONALIZADC CON NOSOTROS. Es hora

de que comiences a capacitarte en temas de

AGENDA UN TOUR VIR TUAL PERSONALIZADO CON Emprendimiento Moderno y Marketing Digital.

NOSOTROS: Es hora de que comiencss a capacitarte en Dale dii ' s »
tamas de Fmprendimienta Mnderna y Marketing Digital. Dale clic a ests anuncig, llena el ulario.con

clic a este anuncic, lena el formularic con tus datos y un lus dalas y un asasar te contactara para
asecor te contactara para agendar un Tour Virtua agendar un Tour Virtual Fersonalzado.

Personalizado.

Edit Stories backaround colors @
Website URL © Preview URL
https:/fsmartbeemro.com)tour-personalizadof
Ruid a /Rl Parametar

Dispiay Link lootonal, €

www.smartoeemo.com

wwwy.smarihaamo.com

Educacién Online para [ LEARN MOREJ

Headline §

Emprendedores
Educacion Online para Emprendedores

O © & Dalia Edery and 249 oters

News Feed Link Description © 21 Comments 33 Shares
Close
By Clicking tre "Publish” button, you agree 1o Facebook's Terms and Advertising Guidalines.

C,0
&

Michel Edery | IG: @michedery smartBeemo
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° Objetivo: Conversion (Generacion de Demanda) / Ad

@ smar tBeemo Estudia Online v Instagram Live Camenrar  Fuentns W O tems m

iResérvalo aqui!

Muy pronto, un asesor te contactara.

Agenda un Tour Virtual
Personalizado

Por tavor completa esta formulario para programar un lour Virtual
Personalizado por nuasira pletatorma. Nos encantara mostrarte como
smartBeamo puade ayudarte a crecer tu negocio.

jReservar ohora!

iChateacon X
‘nosotros

smartBeemo




° Objetivo: Conversion (Ventas) / Landing

Otras ideas

3Sx1 30% OFF + 1

iernes, 30 de agosto.

Hasta el
31 de julio

@ smartBeemo



° Objetivo: Conversion (Ventas)

n = Ads Manager Asylum Marketing w ‘ B Q (7]
smartBeemo (9555916878083... w Updated just now ) Discard Drafts o 3 @
Q Search v Y Filters ~ Campalgn Name: cursos michel X + Save Filter  Clear Lifetime: Mar 27, 2015 - Nov 14, 2018 = .|||

—— ’
B8: Account Overview £2 Campaigns == Ad Sets 1selected E] Ads for 1 Ad Set
Duplicate w 2 Edit - g e © Rules » View Setup ( J  Columns: Performance v Breakdown = Reports w °
Ry Campaign Name v 7'ty Delivery - Budget Results Reach Impressions 00:;;:: Amount Spent Ends
A () Conversiones Cursos Michel - Stories - Website ® Completed $100.00 @ 1,940 3,006 $7.68 $38.40 Aug 31, 2018
Lifatime dar Thank Y...

Results from 1 campaign 5 1,940 3,006 $7.68 $38.40

Thank You Peopie Per Thank Y Total Spent

0,0
Nt

smartBeemo




Objetivo: Conversion (Ventas) / Ad-Set

@& ® < (0 @ Lusiness.facebuok.con/adsnanager/imanage/campaigns?act=£55591687808336&bu: & O M )
Padidns ¢« SmartReama Fuentas — WnordPress Padidos « smartBeamo — WordPrass Ads Managar - Manage Ads - Campaigns Raatcamp de Pauta Digital | smartBeamo +

n = Ads Manager Soarch business Q. Asylum Marketing « A = Q

We've createn new standard events and will be removing redundant metrics starting September 2018 Thasa metrics will be availanle in Ads Reparting througch the and of the year, but we recommend transitianing tn the new b4

melrics as soon as poss ble. Lea'n more.

(2
smartBeemo (S555916878083.. w Updatec just now () Discard Drafts Review and Publish (2) £ ol @
’

Starting July 1st, we are making changas to Fow view tags work o1 Facebook. In moset cases, view tags for new campaigne will no longer work. If you re working with specific measuremant partners, you may be able to ¥
continue 10 use view tags 0 count impressions, Learn more. o
C, Search ~ Y Filters = Campeign Name: cursos X + Sava Filter Clear Lifetime: Mar 27, 2015 -Nov 14, 2018 »

&= Account Overview B2 Campaigns =5 Ad Sets 1 selected @ ] Ads for 1Ad Set
Cuplicate = o Ldit = ’u‘n’ ‘(._-)' Q Rules « View Setup«f:) Columns: Custom w Dreakdown w Reports
v Campaign Name - il - Budget Results Reach Impressions co:::ue': Amount Spent Ends Frequency
~ W) Conversiones Cursos Michal - Stories - Website $100.00 3 1,940 300€ ‘ $7.68 $38.40 Aug 31, 2018 1.56
|ifetimes  Thank You Par Thank Y
Resuits from 1 campaign 5 1,940 3,006 $7.68 $38.40 1.55
“hank You People Tota  Per Thank Y Total Spent Par Persor




° Objetivo: Conversion (Ventas) / Ad

DeS’iza * ';._::’-
R
@ smartBeemo —




° Objetivo: Conversion (Ventas) / Landing

# smartbegmo.com/suscripciones/

@ SmG[‘tBeemo Estudia Onilne v Instagram Live cComenzar  Eventos

@ smartBeemo

estudiar hoy. Inscripciones abieri

Inluye presentacion online de bienvenida (en viva)

Por; Michel Edery | Fecha vy horz: 1 ce marzo a las 2:30AM ET

Comienza a aprender hoy y
crece tu negocio.

Aprovecha esta oferta especial por tiempn Emitado

Plan de Estudio por tan solo US $210

01 ¢ 2250 20

Hnras Mintos Seqgundos

Un Pago 4 cuotas
A\

Inscribete hoy

B4 Dajanos un mensaje




FUNNEL DE DOS PASOS
(otro ejemplo)

Top of the funnel
(Cold Traffic)

‘ THIS SOLVES ALL YOUR BRA PROBLEMS!

v

Objetivo:
Awareness / Mucho trafico general,
Consideracion calificado y econdmico

,‘- . /U" ” u:i
vv Decision
1020 A CA2H

= ZHN UG /l?l
TR / N reesi/],
/,: | ”‘3‘ AT

Cold Traffic

\\\\\

_ - 3 . ., Objetivo:
o H A ‘”72” /]_\rﬂ Consideracion / @ Validacién o conversion

Re-marketing
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' . | Consideracién / 3 Dbjetivo: i
- RN e . Conversién Re-marketing
R Decision
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Michel Edery | 1G: @michedery @ smartBeemo



FUNNEL DE DOS PASOS
(otro ejemplo)
Bottom of the funnel

(Warm Traffic) O Y
| 1

Cold Traffic

Awareness / Mucho trafico general,
Consideracion calificado y econdmico .

]
I
1
4
4
'O
. -y Objetivo: T R
Consideracion / . v :
Decisién Validacion o conversion Re-marketing
\\
1
y 1
q
’ ’
ol ’
e N - e .. e e = ® ¢
Consideracidn / 3 Srleaie i
EENODTRERES . Conversién Re-marketing
R Decision

......
9.0 6

Michel Edery | IG: @michedery @? smartBeemo
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FUNNEL DE DOS PASOS
(otro ejemplo)

-="
.

Bottom of the funnel S CodTrafti
| N
(Warm Traffic) &%
(0 /5 Awareness / 1 Mucho trafico general,
THIS IS THE WAIST BELT S Consideracién O calificado y econdmics .

20,
THAT ACTUALLY SHAPED MY WAIST %, \
, u ___ __ ':

'O
. -/ Objetivo: IR g
Consideraciéon / : ., ., .
. - Validacion o conversion Re-marketing
Decision r
\\
| ]
1
!
V4
L 4
- 3 '
Consideracidon / 3 Objetivo: T :
. ., Conversidn Re-marketing
Decision

Michel Edery | IG: @michedery @ smartBeemo



Noten que estos videos son completamente
consumer centric. La marca casi no aparece.

Michel Edery | 1G: @michedery @ smartBeemo



S| NO VENDES ONLINE, ENTONCES
GENERA DEMANDA ONLINE!

Michel Edery | IG: @michedery smartBeemo



FUNNEL DE DOS PASOS

-u\CoId Traffic
Top of the funnel ,
(Cold Traffic) 48 v
Q/)O’ Aw?renes_s’/ o Mu.c.ho trafico ge[\er.al,
TRES COSAS QUE PUED[N CAMBIA" /QOQ Consideracion calificado y economico V

EL CURSO DE TU NEGOCIU é 8

/4

1
q

4

'O
. ., Objetivo: BT e
Consideracion / 2 i ., ) ., .
., Validacion o conversion Re-marketing
Decision

'l
Consideracién / 3 A .
., Conversidén Re-marketing
Decision

Michel Edery | IG: @michedery @ smartBeemo



FUNNEL DE DOS PASOS

Top of the funnel
(Cold Traffic)

] 8 < Ml

= s w * m
@ smartBeemo  Pistomade s Online  Siblioteca Digital Portal de Estudiantes m

jApravecha nuestras ofertas! Par tiempo limitado.

Diplomadaos Online en temas de
Vanguardia Digital, para crear
empresa moderna y competitiva.

Educacion basada e la experenciz.

X imateacon @
Diplomados online en video i

Disponibles 24/7 y crezdos por sxnertos lideres en mercadeo digital v emprendimiento moderno., _ e rosy >

Michel Edery | IG: @michedery Ei‘? smartBeemo



FUNNEL DE DOS PASOS

Bottom of the funnel
(Warm Traffic)

Cold Traffic
v

Objetivo:
Awareness / 1 Mucho trafico general,
Consideracion calificado y econdmico .

]
]
L
4
4
'O
- - 7 Objetivo: T~ e a=?®
Consideracion / o » |
Decisién Validacién o conversion Re-marketing
\\
\
:
’
24
4
. ERG
Consideracién / 3 Objetivo: ==~ .
Yy Conversion Re-marketing
Decision
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SOBRE MERCADEO DIGITAL?
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Michel Edery | IG: @michedery @ smartBeemo
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FUNNEL DE DOS PASOS

Bottom of the funnel
(Warm Traffic)

# emartbeemo.com/dipomad

Omdw

@ smartBeemo

Michel Edery | IG: @michedery

Diplomados Online Biblioteca Digital

iAprovecha nuestras ofertas! Por tiempo limitado.

Diplomado Online en

Marketing Digital

Muestro Diplomeado 2o Markeling Digital, fue ceado con todas By melodologas y berrannentas
para que puedas crear una estrategia digital de la A 2 |a Z, e implemantarla. Esta diplomado es
practico, didactico y muy acconzble, y astd pensado de scuardo a los abjetives reales de cualquier
negocio. Contene tacria, pero “ua craado bajo |3 premisa de anserar como hacer, pues para

sprender de Markcting Digital, no salo basta con "aprencer’, S no con entender el detalle.

iEmpieza a aprender hoy vy
crece tu negocio!

Ingress tu datos y uno da nuastros
GSESUIES academites 12 contactard,

Nombre®

Acelido®

Emall’

Scleasiona tu pais’

Teléfono de WhatsApp'

LLual @s W programa de inlergs’!” v

Ll as escuchado de smant3eeme®” v

COMEIENZA AHORA

"Puedes generar un retorno entre 7X vy
20X sobre tu inversidon en mercadeo

Paortal de Estudiantes m

iChatea con
nosotros
aquil

smartBeemo



| LEVA AL PUBLICO DEL FUNNEL DE
MARKETING AL FUNNEL DE VENTAS

Michel Edery | IG: @michedery smartBeemo



Lleva a tu lead por este recorrido,
en una llamada telefonica.

10min, 20min, 45min...
depende del precio y de qué
tan bien calificado llegue.

Opportunity

Customet

Michel Edery | IG: @michedery

29 smartBeemo



Michel Edery

Inbox
Opportunities
Leads

Email Sequences

Reporting

& Support & FAQs

¥ Integrations

£ Settings

Michel Edery | 1G: @michedery

¢« >

Company

AlejandraSantama...

sindy monsalve

Jose David Sus

Yair palenciaTrillos

Ismael Rodriguez

Sebastian Arbelae...

Alice Revyes

Edmi Alejandra So...

James Clavijo

Gizeh Edith Ibarra ...

MichelpruebaEdery

Christiar Quintero

Laura Gomez

Jorge Castillo

Beatriz Restrepo

RogelioSanchez
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Q sort:-created|

Search results *

22,591 total results
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SQL
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X

& Emaill @ «  \\ Call

Created

less than a minute...
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4 hours ago
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a day ago

a day ago

a day ago

v / Edit

Latest communi...

16 minutes ago
2 hours ago
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2 hours ago
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2 hours ago

2 hours ago
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an hour ago

2 hours ago \
an hour ago

2 hours ago

43 minutes ago

L Export

Active opp. ...

It Sortby ~

\ 5 O -

Narrow your results @
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CUSTOM FIELDS

EMAIL ACTIVITY
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SMS ACTIVITY
COMMUNICATION

NOTES

OPPORTUNITIES

TASKS
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smartBeemo



Nuestro
VWolfpack

e Equipo de 12 Vendedores
e Mas de 10,000 llamadas mensuales
e Mas de 400 horas al aire

Convertimos el 15% de nuestros leads, a ventas

Michel Edery | IG: @michedery 79 smartBeemo



Tips Importantes

@ Entre mas invi
inviertas en la .

invertir e parte de arriba del funnel (posici .
n esfuerzos de ventas icionamiento), menos tienes que

LA VERDAD
Michel Edery + 108 views 1 month ago

ﬁ’\& E g2 Lagran pelea entre marketing y 12 gerencia, O marketing y f
inviertas €n.

LA VERDAD ACERCA DEL ¢}
CONCEPTO DE |
- POSlClONAMIENTO

nanzas. La realidad es clarita. Entre mas

S— B



Tips Importantes

@ Los leads son como las rosas. Se
marchitan en tres dias.

Michel Edery | IG: @michedery @ smartBeemo



Tips Importantes

@ Prefiero pocos ads con mas views e interacciones que muchos ads para hacer AB Testing

Efecto Momentum

AB Testing

CAMPAIGN
e v
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Michel Edery | IG: @michedery @? smartBeemo



Tips Importantes

@ Landing Page Views te da una segmentacion mas calificada para remarketing

Michel Edery |

= Ads Marager

smarlBeemo (9555%16878083...

& Search ~ Y Filters Campaign Name: trafico X +

B: Account Overview 3 campaigns

v |7 [73 < [O[#]8
Campaign Name v a

v @
[ @)

v

¥

fréfico Pagina Wab Frustrado

Tréfico Pagina Wah Vendea con los Dadns

Tizfico Pagina Wen Video Hilda - Audiencia Hilda

Conversiones Booicamp de Marca - Intereses / T...

Tréfico Pégina Wab smartbeemo - Perfil Michel

Tréfico Pégina Wab smartDeemo

Tréfico Pdgina Web Videe Hilda  Intereses

frafico Pagina Wabd Hamstar smartseemo

£\ Results from 8 campaigns

h g

Amoaunt Spent

$795.06
$1,000.00
$124M
$227.25
$17.07
$213€.41
$700.00
$1,200.00

$6,201.90

otal Spent

88 Ad Sets for 1 Campaign

Ends

Now 15, 2018

Cler 31, 2018

Oct 11, 2018

Sep 30, 2018

Aug 15, 2018

Oct 24, 2018

Oct 11, 2018

Sep 30, 2018

Impressions

E85,338
1,316,177

a2.870

2244 0€0
€44 5€8
2008209

7,363,768

oto

View Setup ( JD

CPM [Cos
per 1,00(

Impressions

$0.90

S0.76

S1.50

$7.26

§$7.72

$0.95

£7.09

$0.50

§0.81

PeriC00'm

Uodated just now

Save Filter Clear

IG: @michedery

:!: Asylum Mareating =

) Discard Drafts Review and Publish (4)

Lifetime: Mar 27, 2015~ Nov 15,2018 ~

E] Ads for 1 Campaign

Columns: Performance and Clicks « Ereakdown « Reporls w

CPC [Cost CTR (Link

Link Clicks per Link Click- Clicks (A1)  CTR (All)
Click) Through

17,295 $0.05 1.95% 18,2099 3.20%

77 650 £004 1.72% 37,4587 72.47%

632 $N0.20 C.78% 1,593 1.92%

8,403 30.03 4.55% 10,368 5.03%

75 $0.23 3.39% 108 4.93%

98,454 $0.02 4.39% 124,008 3.53%

23,168 $0.03 3.59% 32,788 5.09%

281M $0.09 1.40% 13,843 2.78%

198,777 $0.03 2.70% 274,056 3,72%

Pot Action | Per Inipre totel | Ber lwore

O

X A
“C_)

Q

smartBeemo



Tips Importantes

@ Metricas importantes a considerar: Costos por Resultados / Relevance
Score /CTR / Frecuencia

@ Safari File Edit Vew Histury Bookmarks Wirdow Help BN ;i = 1wonpE Thuil3daM Q @ =

i ® < ) il B hus ness facehnok ~amyademanases masage/a-dt?act L35 SASIBATANRAAESbasine s | <, A ()]
nen) any;

SHFhos - Gang'a Sre Trethe & Conuarsion 5 Ties Semans 09 Nev . |

Q Asylum Marketing ‘ = a
smartBeemo (8566016878083, W Updated just row 0 Discard Drafts Review and Publish (2) el

u ‘We'vea crested new standsrd everts anc will be removing redundant metrics sta~ting Ssptember 2218, Tnhzee metrice will be avallable in Ads Repor: ng through ths end of t~2 yesr, but we recommend :rznsitioning to the new X

Py Driua - Congle Inee My Dnyve -Gargia v

Jedides + SmartBeamn . Pedides « smantitaemn | A7s Managar - Manege.

:

metrics as 300N as possis'e. Learn more

Q Search - Y Filters = -+ vdd i wrrow the datu you ary e This month: Nov 1, 2018 - Nov 16, 2018 +
B Account Overview £2 Campaigns 1selected (X O3 Ad sets 1selected X Bl Ads for 1Ad Set
' > Rules w» View Satup [ ) Columns: Custem w Breakdown w Reparts w
i Unique Costper CTR {Link
Ad Name o | Eosk par Budaot Amount Spent R e CTR (Link Link Clicks  Unique Link Click- Freguency
M st Score
Click- wough
a« Ad 1= Teatt Using eama . 5a62.5 2 70% B,250
1}
Results from 1 ad 3352.54 2.70% 8,450 $0.05 2.05% 1.46
) Per Landing Total Span Per Farsan Taal SQr AzTUon 2ar Impra Par Parscn

0,0
et

smartBeemo

Michel Edery | IG: @michedery



Tips Importantes

@ Ojo con la frecuencia. No te vuelvas spam

n — Asset Library

Account: esmartBeamo (956691588730, ..«

s= All Audiences

FOLODERS

B My recent auclences

B Audiences in active ads

B Audlences ready for use
B Audience shared to account

B8 Audience shared by accourt

Audiences 'mages Locetiors Videos

Create Audience w . Filters w Ccustromize Columns v

FILTERS. & Tvps Custom Audience X +

Name

Views Vides - verder en |G - Watched 25%

SmartDeemo - Wkting InflLencia

SR - Ving Influsncia

smartBeamc All '‘Nebs ta Visitors 180 Daye

Cnagzged with |G Prefile

vioganartunidad * - Excluding Visitor - 3C days

Vieg Emprerdimientc

SmartBeemo - All \Website Aud ence 30 days

SH - No Converted (Uitimos 180 dias)

50 - Usuarios convertcos (ultimos 15 meses)

Type
Custom Audiencs
Engayetnmil - Yidec

Custem Audience

Viebsita

Custom Aadience

o v
Viebsite

Custom Audience

Custoem Audience

Engagement - Instagram

Custem Audience
Viebsite

Custem Audience

Vighsaa

Custom Audience

Website

Custom Audience

Customer List

Custem Audience

tamer List

Size
Belon 100C ©

Celaw 1000
Nat updatec

Eelow 1000
Nat updeice

110,000
Not updatec D

210,0C0

Eelow 10C0
Not updated

Eclow 10C0
Nat updatea €

42,000

4100

Michel Edery | IG: @michedery

Q Asylum Marketing «

Availabiiity

Ads Manager

smartBeamo (555216873083,

Q Sewrch - Y Fingrs «

2

m Duplicate w S Edt = (&

Ad €ct Mame

Results from 2 ad sets

A= @

Dats Created

~ W) Cngages rstsgram 307 Mizhe

() Vedtag Webhoete 30 Thas menas Gharbes

Conversianes Wablradem 1 Influencers Enpagemart ) Engaged Instagram S8 y Michel 't Ad <inheview @ < Review

Ad Scheduling @ Rur ods all the time

Audience Definition
Augiencs
Audience /"\ dediniticn &
uravailal 2,

NEW AUDIENCE «

. - . i
Custom Audiences €9 INCLUDE peoople who arc in ot loast ONE of tho tollowing otertal Reach:Lnavaiasie ©

snoagement  Insac

Audienc@ Instagram Michel

T

vl

Estimated Daily Results
Engagod with 1G Profre
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SmartBcemop - Al Wobsite Audicnce 30 cays

Zstimatad dailv results 2ren't avalzkle for this campeign
sirce it has 2 budcer optimized acrads ad sets

Create New »

Locations £ People wha live i this locatian w

@ ntluce - t i Browae

Ad Locations in DLk

Close v Suved o dreft

C,0
&

smartBeemo



Tips Importantes

@ Ojo con la frecuencia. No te vuelvas spam

Ad Name

() ’“ Conversiones Cali - Copy

t) . Conversiones Cali - Imagen
® | ‘—’ Conversiones Cali - Copy
L) ! Conversiones Cali - Copy 2
K_) ‘ Conversiones Cali

Michel Edery | IG: @michedery

Engagement
Rate Ranking

Ad Relevance Dia.,

Above average

Conversion Rate

Ranking
Ad Relevance Dia

Average

Amount Spent

$28.69

$94.07

$117.93

$41.86

$343.77

$626.32

Total Spent

Ends

Jun 24, 2019

Jun 24, 2019

Jun 24, 2019

Jun 24, 2019

Jun 24, 2019

Link Clicks

100

142

245

118

1,446

2,051

Total

Website

Purchases Sragudncy

ik
vy sSmartBeemo



Tips Importantes

@ Deja que la campana corra, no te desesperes

Michel Edery | IG: @michedery @ smartBeemo



Trabajar con Ads no es juego de ninos

@ Puedes quemar dinero
@ Puedes quemar tu marca personal
@ Puedes quemar tu marca comercial

Michel Edery | 1G: @michedery Ei‘? smartBeemo



e
<% smartBeemo

Parte 2: Ejercicio Practico

Michel Edery - CEO smartBeemo | 1G: @michedery




Audiencia:

. . : Ad:
E|erciclo: i
CREA TU FUNNEL!
Objetivo: Vender o Generar Leads Audiencia:
INnsStrucciones: Landing:
- Agrupense en parejas
- Define tu objetivo Audiencia:
- Crear y dibujar una estrategia (funnel de
Landing:

dos o tres pasos)
- Dos parejas voluntarias para presentarla

Michel Edery | IG: @michedery @? smartBeemo
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Parte 3: COmo generar
confianza
para vender mas

Michel Edery - CEO smartBeemo | 1G: @michedery




Antes de comenzar...

Michel Edery | IG: @michedery @ smartBeemo






Oportunidad vy
Urgencia

“Para gastar,
tiempo sobra”

Ingresa tus datos y uno de nuestros
asesores de contactara.

@ smartBeemo



¢ Donde?

® Pagina Web
® Ads
® Publicaciones organicas

® | |ves

@ smartBeemo



Siempre crea tu secuencia de comunicacion

NECESIDAD | SOLUCION VENTAJA ACCION
D . \ NECESIDAD VALOR SOLUCION ACCION
Exito en Internet  §

| VALOR SOLUCION VENTAJA ACCION
| SOLUCION NECESIDAD SOLUCION ACCION

Antes de producir crea un
guidn o un storyboard.

e
v sSmartBeemo



BASICA GRATIS

&

IMovie Windows Movie Maker

COSTO MEDIANO

El proceso de edicion los sistemas

operativos como Windows ~
(Windows Movie Maker) y MAC 7 WeVIDEO
(iMovie) son una buena forma de WeVideo
arrancar... Sin embargo

recomendamos otras herramientas, COSTO ALTO

gue segun el nivel de dominio se
pueden ser de mejor ayuda.

> 77
w

Adobe Premiere Final Cut

@ smartBeemo



Produccion

CONFIGUR

CONFIGUR

ACION BASICA

Celular 4K / Tripode

ACION MEDIANA

Para grabar un video, no
necesariamente necesitas una
gran produccion, el smartphone
cubre muchas de las necesidades CONFIGUR

Luces

Camara entry level (Sony a6000) / Tripode /

ACION AVANZADA

Hay quienes quieren tener Tripode / Microf
oroduccion sofisticada y tener

uces y estudio incorporado... Esta

bien.

@ smartBeemo

(incluso, grabar en 4K). Camara para nivel entusiasta (Canon 5D MKkIV) /

onos / Luces / Backdrops (Sin fin)



Produccion

L B AIYENTVY

Ay,
T I AT e

@ smartBeemo



Exito en Internetl

@ smartBeemo

Experiencia Web

Mobile First

Al comienzo: Qué y Por qué
P0CO texto

Jtiliza imagenes e iconos

Jtiliza video

Genera oportunidad y urgencia
Genera confianza: 1. Testimonios,
2. Media

Formulario

Si es un Landing Page, no uses
botones distractors

& smartheema.com

Diplomados Online
para acelerar

la Transformacion
Digital y crear empresa
moderna y
competitiva.

Educacion basada an la experiencia.

iFmpieza a aprender hoy y
crece tu negocio!

ngresa tis datos y 1une de nupestros
asescores académicos te contactara.

Nomore'

Aoellido*

Email’®

Saleccicna tu pa's”
Telefonc de WhatsApg*

Cual oo




smartBeemo



Up-sale

Social Media Social Media

Oferta

Lanzamientos

Lead Magnet

e’

No Clients :
Webinar

010
v sSmartBeemo



—xito en Internet




The 3 Elements of Trust

by Jack Zenger and Joseph Folkman

FEBRUARY 05, 2019

Positive Relationships. Trust is in part based on the extent to which a leader is able to create

positive relationships with other people and groups. To instill trust a leader must:

Good Judgement/Expertise. Another factor in whether people trust a leader is the extent to
which a leader is well-informed and knowledgeable. They must understand the technical

aspects of the work as well as have a depth of experience. This means:

Consistency. The final element of trust is the extent to which leaders walk their talk and do

what they say they will do. People rate a leader high in trust if they:

Michel Edery | 1G: @michedery

Harvard
Business
Review

e —

e ——

@ smartBeemo



Relaciones

Expertise

Consistencia

Michel Edery | IG: @michedery

-
¥ smartBeemo
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1. Relaciones

@ Redes Sociales
@ Influenciadores
@ lestimonios

Michel Edery | IG: @michedery @ smartBeemo



1. Relaciones

@ Redes Sociales
® Influenciadores
® lestimonios

Michel Edery | 1G: @michedery @ smartBeemo



1. Relaciones
@® Redes Sociales

Gestion de Publicar en Gestion de Crear

Redes Sociales Comunidad

Michel Edery | IG: @michedery

7Y smartBeemo



1. Relaciones
@® Redes Sociales

@ Creatividad
@ Diversificacion
@ Generar Valor

Gestion de Publicar en

Redes Sociales

Michel Edery | IG: @michedery

7Y smartBeemo



1. Relaciones
@® Redes Sociales

@ Creatividad
@ Diversificacion
® Generar Valor

Gestion de Publicar en

Redes Sociales

Michel Edery | IG: @michedery

7Y smartBeemo



1. Relaciones

@ Redes Sociales
@ Publicar
@ Creatividad

‘La estructura potencia la

creatividad”
Michel Edery

X A
Michel Edery | IG: @michedery =y SmartBeemo



1. Relaciones

@ Redes Sociales
@ Publicar
@ Creatividad

Michel Edery | 1G: @michedery

Content Verticals

Product/Brand

Highlighting the funcional
aspects of the branc and
product, boosting
recogniticn and awareness
of product packaging,
benefits. variations and
points of purchase.

Froduct Giorification, Where
to Buy, Branad Benefits,
Product Benefits, Product
Lineups, Events

Lifestyle

Emcticnally relevant to the
day-to-day lives of our
audience, aresented
through a series of stories or
content streams base on
specific insights gathered
about the target consumer.

Relevant, Creative, Clever
engaging, Shareabnle,
Fnitertaining, Informative,
Reactive

Engaging with our audience

UGC

Recuesting from audience
to create and publish
content In Tun and creative
ways, boosting
engagement, shares, reach,
praduct sampling and brand
advocacy

througn a series cof
interaciive, creative
actvities, boosting
engagement, product
sampling and circulation.

Inieractive, Fun, Crealive,
Engaging, Entertaining.
Challenging, Sampling

Relevant, Fun, Creative,
Engaging, Challenging,
Shareable, Sampling

@ smartBeemo



1. Relaciones

@ Redes Sociales
@ Publicar
@ Creatividad

Michel Edery | 1G: @michedery
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1. Relaciones
@® Redes Sociales

@ Creatividad
@ Diversificacion
® Generar Valor

Gestion de Publicar en

Redes Sociales

Michel Edery | IG: @michedery

7Y smartBeemo



1. Relaciones

@ Redes Sociales
@ Publicar
@ Diversificacion

Encuentra el
oroposito de cada
canal y descubre

cOMo ese canal
ouede contribulr a
|a estrategia de
marca.

Michel Edery | 1G: @michedery

Facebook is a place where pecple go
to connect, share and discover in a
personal context with their friends
and family.

Cn Facchook, people come to
discover content that's deeply
personal and relevant 1o them in their
New Feeds.

It'’s the number one place for content
that is delivered throughn the lens of
pecple’s friends, the people that they
care about in life, and the brands that
they care about.

Social Media

©

Where pecple go to discover and ke

visually inspired in a creative context.

On Instagram, oecple come for daily
inspiration and for the passions that
they follow.

5% al content thal peaple see on
Instagram is from people they don't
know, but people follow these
accounts for the inspiration and
common interests.

Opportunity to insoire and engage in
a very passionate community.

O

Twitter is a olace where peogle log
onto It every single day, some log
onto twitter the first thing they wake
Jap even befare brushing their teeth.

f you have an unsatisfied customer
you will hear them on witter. This will
nelp your company te help Ihem.
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1. Relaciones
@® Redes Sociales

@ Creatividad
@ Diversificacion
@ Generar Valor

Gestion de Publicar en

Redes Sociales

Michel Edery | IG: @michedery

7Y smartBeemo



1. Relaciones

@ Redes Sociales
@ Publicar T 0 i

@ Generar Valor Entretenimiento Educaciéon Informativo Motivacional

Aptitudes y Nuevas Noticioso y Actualidadé Vision al Futuro,

dia v Oc . ,
Comedaiay Ocio Capacidades i Mundial g Inspiracional

Michel Edery | IG: @michedery é‘? smartBeemo



1. Relaciones

@ Redes Sociales
@ Publicar

@ Generar Valor
B LTEL__ I bl LTE |

Ejlemplo <
@l a Pocion:

La Cemprs
3 Produztos
| |

2o
De

THAWALY L 2%ies 1 Boe
COMD NESOA

yoducl© d(l \n{, R

Michel Edery | IG: @michedery
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1. Relaciones

@ Redes Sociales
@ Publicar
@ Generar Valor

Michel Edery | 1G: @michedery

Be There

Build anticipation of consumption and
then commit to being there when the
moment occurs.

Juan Valdez needs to always be there.

CONSUMER MICRO-MOMENTS

Be Useful

Build relevancy to consumers to answer
what they need.
Juan Valdez is not only quality, we also
have what you need.

Be Quick

Build a fast, mobile, experience that lets
our consumer relate to us.
Juan Valdez is everywhere...
“They want me, there | am”

Go gle

@ smartBeemo



1. Relaciones

@ Redes Sociales
@ Publicar

. COMo superar obstaculos para crear contenido?

® No sé por donde comenzar: Comienza, no sé por donde. Vas a aprender en el camino.

¢ Miedo a la camara: 1. Que no vean tu mejor version, para que cuando te conozcan, se sorprendan. 2. El miedo
jamas se quita, pero si eres consistente, te acostumbras y lo dominas.

¢ Miedo al que diran: Vas a encontrar tres tipos de personas: 1. Los amigos amigos: Seran tus cheerleaders. 2. Los
amigos envidiosos: Se alejan de ti porque les estresa ver en ti lo que nunca hicieron por ellos. 3. Los amigos
bullies: Te molestan todo el dia. Esto también es una insatisfaccion e inseguridad personal.

¢ Me quedé sin contenido: no se me ocurren ideas. 1. No es que no seas creativo, es que no tienes tus ideas
estructuradas. 2. Las mejores ideas ocurren en momentos de inspiracion. Estructura tus ideas en un Evernote. 3.
Sacale mas proposito a tu contenido.

® No tengo herramientas y no tengo dinero: Comienza haciéndolo tu. Aprende a editar. No tienes que comenzar
perfecto. Se va a ver una evolucion. No intentes abarcar todo.

Michel Edery | IG: @michedery @‘3 smartBeemo



1. Relaciones

@ Redes Sociales
@ Publicar

Trucos para Instagram 2019

= Incluye certificado

HH 4 modulofs)
@ 2-3 horas a tu propio ritmo

8% 1049 estudiantes

Dictado por:

TRUEUS P"Hn ﬂ el oy
*«—
CEO y Co-Fundador de smariBeemo y Co
— Fundador de /\i_yh_g']‘ A - :

. DIPLOMADO. — .DIPLOMADO. — .DIPLOMADO .

CREACION Y INSTAGRAM
ADMINISTRACION DE Y MARKETING

CONTENIDO DGTAL A | DE INFLUENCIA

‘.‘Lo P

Michel Edery | IG: @michedery @ smartBeemo



1. Relaciones
@® Redes Sociales

Marca

Comunidad o | o
Audiencias Audiencias

Gestion de Crear

Michel Edery | IG: @michedery
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1. Relaciones
@® Redes Sociales

Gestion de Crear

Comunidad

Michel Edery | IG: @michedery

®

Interactua y Conversa

iPrende el LIVE!

Crea Marca Personal y Humaniza tu
Marca Comercial

Trasciende Pantallas

2% smartBeemo



1. Relaciones
@® Redes Sociales

@ Interactuay Conversa

® Prende el LIVE!

@ Crea Marca Personal y Humaniza tu
Marca Comercial

® Irasciende Pantallas

Gestion de Crear

Comunidad

Michel Edery | IG: @michedery 2% smartBeemo




1. Relaciones

@ Redes Sociales
@ Comunidad
@ Interactuay Conversa

‘Las marcas gue generen un
vinculo personal con sus

audiencilas, van a ganar
Michel Edery

Michel Edery | 1G: @michedery Ei‘? smartBeemo



1. Relaciones

@ Redes Sociales
@ Comunidad
@ Interactuay Conversa

7 e ©

Posts Messenger WhatsApp

Michel Edery | IG: @michedery @ smartBeemo



1. Relaciones

@ Redes Sociales
@ Comunidad
@ Interactuay Conversa

Marca Esto es clave. Incursiona en
4i> Grupos de Facebook, de
Audiencias Audiencias > WhatsApp, etc. Una comunidad

no es solo Marca - Audiencia.

Michel Edery | IG: @michedery Ei‘? smartBeemo



1. Relaciones
@® Redes Sociales

Gestion de Crear

Comunidad

Michel Edery | IG: @michedery

®

Interactua y Conversa

iPrende el LIVE!

Crea Marca Personal y Humaniza tu
Marca Comercial

Trasciende Pantallas

7Y smartBeemo



1. Relaciones

@ Redes Sociales
@ Comunidad
@ (Prende el LIVE!

La clave esta en:
- La consistencia
- La estructura

- La produccion

Michel Edery | IG: @michedery @ smartBeemo



1. Relaciones

@ Redes Sociales
@ Comunidad
@ jPrende el LIVE!

Nuestra Formula de En Vivos:

Interactua Compartir Interactua Recap Publicidad
GZRUVIEE-E2AL =T o R
p— . p—
Titulo Intro Contenido Publicidad Contenido Despedida

30 - 45 Minutos

Michel Edery | IG: @michedery @ smartBeemo



1. Relaciones

@ Redes Sociales
@ Comunidad
® iPrende el LIVE! @smortBeemo Estudia Online v fnstogsan Live w ottems Tour viruo! [

iLIlevalo al siguiente nivel!

Un En Vivo al dia en Instagram

En Vivos acerca de Emprendimicnto y Marketing Digital, de Lunes a Jueves a las 5SPM ET

@ iHablamos Aqult

Michel Edery | IG: @michedery @‘3 smartBeemo



1. Relaciones
@® Redes Sociales

Gestion de Crear

Comunidad

Michel Edery | IG: @michedery

®

Interactua y Conversa
iPrende el LIVE!
Crea Marca Personal y Humaniza tu
Marca Comercial

Trasciende Pantallas

7Y smartBeemo



1. Relaciones

@ Redes Sociales
@ Comunidad
@ Crea Marca Personal y Humaniza tu Marca Comercial

Marca Comercial Personal

| as personas
conectan mas con

Dersonas. e
2 oee« Marca Personal Comercial
S WEIA

Michel Edery | IG: @michedery @? smartBeemo



1. Relaciones
@® Redes Sociales

® Interactuay Conversa

® Prende el LIVE!

@ Crea Marca Personal y Humaniza tu
Marca Comercial

@ Trasciende Pantallas

Gestion de Crear

Comunidad

Michel Edery | IG: @michedery
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@ Redes Sociales
@ Comunidad
@ TIrasciende Pantallas
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@ Redes Sociales
@ Comunidad
@ TIrasciende Pantallas
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1. Relaciones

® Redes Sociales
@ Influenciadores
® lestimonios

X A
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1. Relaciones
@ Influenciadores

1. El Efecto Momentum

A la gente le encanta descubrir cosas
nuevas. Y hacerlo via redes sociales,
particularmente con la validacion de
muchos Likes, Comments y Shares,
es mas poderoso gue un aviso
poublicitario servido al mundo. Este
concepto fue creado por Jean-Claude
_areche en su libro The Momentum
—ffect.

Michel Edery | IG: @michedery Ei? smartBeemo



1. Relaciones
@ Influenciadores

2. Incremento de la Confianza

Los consumidores confian mas en otras personas
que en marcas. De hecho, en un reporte global de

Nielsen, el 82% de las personas en USA confian en p & "»
recomendaciones de personas que ellos conocen, People Bu

Yy 66% confian en recomendaciones derivadas de las From Peop|ye "
opiniones publicadas por consumidores online. Todos Th T t ,,
esos metodos de recomendacion son mas contiables ey rus )

que cualquier publicidad en TV, Prensa, etc. L ™
De hecho la publicidad paga en redes sociales es g
también menos confiable, con un 42% de
confianza.

Michel Edery | 1G: @michedery E?;‘? smartBeemo



1. Relaciones
@ Influenciadores

3. Inspiracion

_a manera como los influenciadores cuentan
nistorias acerca de productos, genera una pregunta
en las audiencias que no existia antes: ¢ Por que me
deberia interesar? Esto genera ventas.

Un estudio hecho por Nielsen Catalina encontré que
las ventas de un influenciador pueden ser hasta

11 veces mas que las de un tipico banner de
advertising

@ smartBeemo



1. Relaciones
@ Influenciadores

The classic
journey /

T0 The accelerated
Evaluate loyalty journey START

HERE
Consider
Bond
/ Bond Evaluate

START Cansider
HERE - Advocate
Advocate Experience \ /
“—‘ xperience

Fuente: https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/the-new-consumer-decision-journey

smartBeemo




1. Relaciones
@ Influenciadores

EL MUNDO CAMBIO, 0
¥ TRANSFORMATE AL MUNDO DIGITAL %

— Sy

@ smartBeemo



1. Relaciones

® Redes Sociales
® Influenciadores
@ TlJestimonios

Michel Edery | 1G: @michedery ?33 smartBeemo



1. Relaciones
@ TJTestimonios

“Mientras mas nos
especializamos en vender, las
audienclias mas se especializan
en comprar

Majo Besson

Michel Edery | 1G: @michedery Ei‘? smartBeemo



1. Relaciones
@ TJTestimonios

Charlie Maltagliatti

Michel Edery | IG: @michedery @ smartBeemo



1. Relaciones
@ TlJestimonios

® ® < ] & smartbeemo.com (4 th ) =

/
@ SmGrtBeemo Ectudia Online ~» Instagram Live Comenzar Eventos ! 0 ltemns

Contamos con mas de 16.000 estudiantes en todo
el mundo. Esto dicen algunos:

WllUE ¢+

L8 . L 44 ( Cammeants 7

FOLNE. NI yvraria nario

y MAIGIDOL MO NCIFTIri COMIG AIse co
esafuerza y supetar mi senie. Se e ha v
hacha tan cddtisil Tarte doeoas torgn de

ovgreader!

Que amocion s2r sasCiipiora de Que emocdn ser yesciplors ce

Smartoeemd atoy * wmichedory Grmangcbox Gmargebax

smaribeemo ottoy
ergarchadsima y he apredico enganchadisima y e aprendco :ua:‘.'..c::‘-n;-::x‘..;.r.;.‘.(;c.‘.‘. prapni

mach simo muchizmo

FRoEcaneail ANSNO ESMartoemc
W M e5p0s0 1anDir por Qe Vo ora do
25 sienvpee nuetia cesohver Iz faltn de
o con atrad cotar monce mantas, v
dosde gue 3go s3ka pataforme rw he

2 < B e OCHOU BN TS CUINIC S ecesia
e aais Qracas ocreste mae.w FECES POr este G900 15 ACAICN B \Ter s

. Fta Tense :
relsajte 190)R< Ta guesidh ol clpiormada?

v

Hoy gracias 2t @

Quo shévero Yotonial & & & Due chévoro Yerania!l @ & @

g C‘ ) @ mechedery Srprojecmodio tetas !
Graciat o1 e conentanc

W ERIT YU IIOIF W F R ] cocave
Na ancants mafana ampiero

LI
DF G H J KiL N . . \ Cads din mo guets mis 92t ¥ no
sates Bs oportundaces tan
lince gae s me astan !_Ud.‘!!lbo‘wl
Feradanie Mohi!!!

CVEBNWM & > : :
resentacdo, eadeno Qracis L

v 3 v A

M O

w.doffoult Mg oxcano

B3PACIC Into

&

iHoblemes Aquit

smartBeemo

Michel Edery | 1G: @michedery



E
X
pertise

Mi
Ich
el
Ed
e
ry m m
I
[€
- (@
miched
e
ry
I\
= S
d
reB
e
e
O



eeeeeeeee

CONTENIDO
EDUCATIVO

‘3&‘? mmmmmmmmmm




2. Expertise

Blogs

e-Books

Redes Sociales
YouTlube

Webinars

©@ © ©@ ® @

Michel Edery | IG: @michedery smartBeemo



2. Expertise

Blogs

e-Books

Redes Sociales
YouTlube

Webinars

®©@ ®© ®©@ ® @

Michel Edery | 1G: @michedery @ smartBeemo



2. Expertise
@ Redes Sociales 7 S —— —

@ smartbeemo v

\
g

5616 profile visits in the last 7 days

57 131K 345
@ posts tollowers ‘ollowing
Promotions Edit Profile

— Un En Vivo al dia en Instagram

smartBeemo

)
- —r— v
W4 /
[ ORISR LR oo e mgtam
G54 ABOSOTIV NS 216G SWADE Waleld

En Vivos acerca ce Emprendimiento vy Marketing Dicitsl, de Lunes a Jueves a les SPM ET

Formacion Online para Emprendedores 8 £
<<UN EN VIVO J’ AL DIA AQUI, 5PM ET>>
Dias Ia y— e

Revisa - Nuestres Cursos Online
www.smartbeama.caom/

Followed by inacardonad, gio beltranl223, somaos_pd + 311

more

SEE TRANSLATION

e + @O

IGTV Highlight smartNews  smartPicks s

Text Email
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Michel Edery | IG: @michedery
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3. Consistencia

Harvard
Business
Review

R — e ———

Consistency. The final element of trust is the extent to which leade¢s walk their talk gnd do

what they say they will do. People rate a leader high in trust if they:

Michel Edery | IG: @michedery @ smartBeemo



3. Consistencia

@ Macro
@ Marca

@ Micro

@ EXxpectativas
@ Servicio al Cliente

Michel Edery | IG: @michedery @ smartBeemo



3. Consistencia

@ Macro
@ Marca

@ Micro
® EXxpectativas
® Servicio al Cliente

Michel Edery | 1G: @michedery @ smartBeemo



3. Consistencia

@ Macro
@ Marca

Mision

Vision

Sistema de Creencias

Propuesta Unica de Ventas MARCA
Propuesta de Valor

Promesa de |la Marca
Visual ID

Voice ID

Michel Edery | IG: @michedery smartBeemo



3. Consistencia

@ Macro
@ Marca

Michel Edery | IG: @michedery

Insight

We live in a digital soclety that provides a range of
opportunities for virtual interaction.

Consequently, emojis have become popular for
claritying onlinc communication. This prescnted an
exciting opportunity for us to uce the pre-existing
defined characteristics of the emojis and create and
a smooth transition that will speak 1o the target
audience.

+ Emojis are used by 92% of the online
population

+ 7B% women / 60% men

« More than 110 billion emojis have been
tweeted in the US.

+ 7B% use emojl for personality impression

On Brand

Tone: Fun and liberating

Emocheez

Based on the information gathered about the current audience and the ideal target
audience, we wanted 1o create a concept that is relatable to both and also customized to
their unique personality traits.

Using different “Emocheez" characters we were able 1o relate to the overly attached
millennial that can’t go a day without communicating with their friends and craves the use of
emojis to do so.

This concept will be a fun way for our audience to not only relate to these characters, but
interact with Cheez Doodles digitally through a series of posts.

Channels Format

”
Visual/Character: A friend that always knows how to have a good time f IrnaQe and G | F

Equity: Using emojis always bringe a fur twist to any conversation. So, kind of
taking 2 playful twist frcm a serious conversation and making the best cut of it.

FEmochesz will he used 1o communicate different

Is of unaudulfing.

X A
O
o
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3. Consistencia

@ Macro
@ Marca

@ Micro

@ EXxpectativas
@ Servicio al Cliente

Michel Edery | IG: @michedery @ smartBeemo



3. Consistencia

@ Micro
@ EXxpectativas

Regla de oro: Sub-promete y sobre-entrega

“Walk the talk”

Michel Edery | 1G: @michedery @ smartBeemo



3. Consistencia

@ Micro
@ Servicio al Cliente

“Que el servicio sea tan bueno
gue sI No termina en una
transaccion, termine en una

recomendacion’
Michel Edery

Michel Edery | 1G: @michedery Ei‘? smartBeemo
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(Gracias
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